
CGA CITRUS SUMMIT

Overview of CGA Group 
and Levy Administration

Robert Miller

Citrus Growers’ Association
Financial and Business Administration Manager



Growing Regions



Group Structure

CGA Grower 

Development 

Company

Citrus 
Research 

Trust



Statutory Levy Measures

� Marketing of Agricultural Products Act (MAP) 

� To increase market access of the marketing of 
agricultural products

� To promote the efficiency of the marketing of 
agricultural products

� To optimise export earnings form agricultural 
products

� To enhance the viability of the agricultural sector



Applying for a Statutory Levy

� NAMC requirements

� Prove sufficient support within the industry

� Submit a business plan

� Conditions for approval

� 10% - administration

� 20% - transformation

� 70% - other activities

� Annual audited financial statements

� Report to NAMC annually



Total Levy Expenditure
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Levy Expenditure Allocation
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Market Development
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Market Access
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Thank you

Robert Miller

robertm@cga.co.za | (031) 765-2514


